






He also likes the expansion plans. “I’m a pro-

ponent of density,” he smiles. “We’re on the light 

rail line. We need to promote continued density 

along the rails and I think the Design Center 

should be a leader in that regard.”

Doug Grenade operates an offi ce of Cline 

Design Associates in DCC space he leased in May 

2008, after the Ram acquisition. The Raleigh-

based fi rm chose the South End neighborhood 

for its Charlotte location.

“We like being around other design types,” 

Grenade says. “Not just other architects, but engi-

neers and graphic designers.” He too has bought into 

the Ram expansion plans.

Becoming Native to North Carolina
Ram views the Carolinas—and North Carolina 

specifi cally—as a commercial and residential 

market that holds great opportunity, a place where 

they will be maintaining focus in the future.

Ram has already developed 140 West 

Franklin, a unique mixed-use investment located 

in the heart of Chapel Hill. This development 

offers an idyllic location alongside truly striking 

residential and commercial space. Ram has been 

working alongside the city and UNC to ensure 

that 140 West Franklin, in design and purpose, is 

a true complement to Chapel Hill.

“Charlotte, in particular, attracted us because it’s 

a young, vibrant community,” Greaner continues. “It 

has the arts and entertainment, it has a great lifestyle. 

So it has all the fundamentals that attract families, 

entrepreneurs and talent for the workplace.”

Although not yet a resident of Charlotte, Greaner 

visits often. She says her biggest surprise about the 

city is that it is even more than she expected.

“The charm of Charlotte is that it has a great sense 

of place,” she says. “It’s got nice neighborhoods, it has 

people who care, who are involved, and it’s had pretty 

good vision. The light rail, I think, was great. It really 

is a nice place to be.”

Greaner is quick to add that her company sees 

a defi nite up-tick in the Charlotte economy, and it 

is ready for action here.

“We have found that, although there are a lot 

of new potential tenants looking to relocate, it’s not 

just moving around. It’s also people still coming to 

Charlotte,” she says.

The DCC can attract its share of these moves, 

Greaner believes, because of its history and its oppor-

tunity to grow with the South End.

Though Ram has looked at other properties in 

Charlotte, both shopping centers and residential, 

new and existing, Greaner says emphatically, “The 

Design Center needs to be the star of the show.”

Greaner is quite complimentary of Concentric 

Marketing. “They live and breathe the Design 

Center,” Greaner says, “and have been instrumen-

tal in our rebranding efforts.”

She also coordinates efforts with Charlotte 

Center City Partners and the South End Historic 

District.

She is particularly proud of the contemplated 

promotional effort involving the DCC’s historic 

old-style water tower fi gure. “What we are going to 

do on an annual basis is have a contest with local 

schools to put their art work on the water tower,” 

Greaner says.

“Five years from now,” Greaner says, “I think 

the Design Center will be the central place within 

South End. We host weddings in the Design Center 

as well as other business functions, and even have 

caterer tenants with space to host events. We don’t 

want it to be just a place where you come to work 

9-to-5 every day, but a place where you enjoy being 

inspired and a place that has creative energy.”

Greaner sums up, “There’s no denying that com-

mercial real estate has become a more competitive 

business as of late. However, Ram’s mission is to 

develop properties that hold greater signifi cance to 

the community, stand apart in genuine uniqueness, 

and generally hold more meaning than basic square 

footage. With the DCC, I think we are well on the way 

to achieving this vision.” biz
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Design Center Carolinas LLC dba
Design Center of the Carolinas
1800 Camden Road, Suite 108
Charlotte, N.C. 28203
Phone: 704-971-6517 
(Leasing Offi ce)
Coldwell Banker Commercial MECA
Complex: 52,000 sq. ft. Courtyard at 101 
West Worthington Avenue; 45,000 sq. ft. 
Atrium at 127 West Worthington Avenue; 
82,000 sq. ft. Plaza at 1930 Camden Road; and 
two surface parking lots.
Owner: Ram Realty Services/Ram 
Development Company
Headquarters: Palm Beach Gardens, Fla.
Principals: Peter Cummings, Chairman; Keith 
(Casey) Cummings; Ivy Z. Greaner, Managing 
Partner for Ram and COO
Established: 1978
Employees: 135
Business: Ram is an affi liated group of 
companies comprised of Ram Development 
Company, involved in retail, residential and 
mixed-use development and acquisition, and 
Ram Realty Services, a provider of residential 
and retail management and leasing services. 
Currently, the company manages approxi-
mately 2.5 million square feet of retail prop-
erty and 3,000 apartments 
and is active in Florida, 
North Carolina
and Georgia.
www.designcentercarolinas.com
www.ramrealestate.com
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